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For Queries: info@arabianjbmr.com 
For Submission: editor@arabianjbmr.com 

 

 
We are pleased to inform you that ZARSMI is an autonomous non-profit organization working for the 

promotion of open access research round the globe. ZARSMI is a platform for researchers from 

academia, industry, and government that promote communication for the advancement of 

interdisciplinary research to achieve the academic excellency.  

The editorial board is keen to receive books pertaining to the following fields:  

 

 Advertising 
 Accounting & Finance 
 Business Research 
 Consumer Behavior 
 Contemporary Issues in Banking 
 Corporate Finance & Corporate Governance 
 E-Commerce 
 Economic Development 
 Entrepreneurship 
 Financial Management & Accountancy 
 Human Resource Management 
 Insurance and Risk Management 
 International Trade & Finance 
 Islamic Banking 
 Islamic Finance 
 Issues in Business Management 
 Issues in Macro & Micro Economics 
 International Marketing 
 International business 
 Business statistics 
 Role of Islam in Business 
 Supply chain Management 
 ntellectual capital 
 Production Management 
 Operations management 
 Business studies 
 Education 
 Economics 
 Industrial Relations 
 Religious Studies 
 Arts Business ethics 
 Financial management 

 Linguistic 
 Management 
 Organizational Business 
 International Business 
 Anthropology 
 Communication Studies 
 Corporate Governance 
 Cross Cultural Studies 
 Ethics 
 And any related field to Social Science and 

Humanities  
 Micro finance 
 Organizational Development & Organizational 

Behavior 
 Organizational Politics 
 Performance Measurement & Management 
 Risk Management 
 Selling and Marketing 
 Strategic Issues 
 Total Quality Management 
 Training and Development in Organizations 

Social science and related subjects 
 Accounting and related subjects 
 Key Issues in Strategic Management 
 Knowledge Management & Organization Design 
 Leadership and Change Management 
 Logistics / Supply Chain 
 Management 
 Marketing Communication Issues 
 Marketing Management 
 Marketing Phenomena In Present age 
 Islmic Trade 
 Marketing Research 

 

Please note the following points: 

 The published book will be available on net and two copies would be dispatched to author by 
post mail.  

 The estimated time for publication of book is about one month after payment of publication and 
processing charges 

 The book would be assigned ISBN for identification all around the world.  
 The book may also be any research thesis of Master and Post-graduation level. 
 The publication charges are 350 USD. 


